(#£REEAR]

e nBERIC 35 1 2 iR il SR OO
r ALl & B a7 Y — S ORI (1)

2 e

et HHE BB

ELiPN .

The mere exposure effect in choosing merchandise: An examination of
impressions and categories of merchandise (1)

Akiko KAMADA, Nobuo USUI, Daisuke YOSHINO

The mere exposure effect for merchandise was examined experimentally using two-alternative forced

choice tasks (N = 88). Relations between the features of merchandise and the mere exposure effect

were examined with impression tests for each item of merchandise (N = 67). The results showed that

repeated exposure increased preference for everyday products (i.e., toilet paper, scissors, pencils), but

not for adornments (such as bouquets) which were more likely to evoke aesthetic emotions. Discussion

focuses on the relations between mere exposure and affective evaluations of different products.

Key Words: mere exposure effect, repeated presentation, impression evaluation, merchandise, choice,
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