XHRFEBRAIRE F16E 17 20054 7 H

Y= T4 VT DPEE (20045F) 1I2D20T
W A ¥ K

New Definition of Marketing 2004

Yukio NASU

1. Marketing redefined by AMA

2. Characteristics of AMA new definition and its relations to AMA’s past one & JMA’s1990 definition
3. Conclusion

The definition of marketing was changed by American Marketing Association(AMA) in August, 2004.
The meaning of new definition and its relative position is analyzed.
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<=5 4 Y7 OFEH (marketing redefined) Marketing is an organizational function and a set of
processes for creating, communicating, and delivering value to customers and for managing customer
relationships in ways that benefit the organization and its stakeholders.
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(1) AMADSE

Marketing includes those business activities involved in the flow of goods and services from pro-
duction to consumption.  (19354E € F%)

(HAFERN) ~—Fr 74 v r7eid, REPOHBICELIM LY — CAORNICBHET 2 HEIET)
EELHDOTH S,

(Marketing is) the performance of business activities that direct the flow of goods and services
from producer to consumer or user. (19484F « 604 % 7%

(HAGER) ~—=7r 714 73, BEFEPLHBEED L5 CIZFIHFIS, fMmd LY — 20
N F DT B0 42 ORFEHFHDOEITTH S,

(Marketing is) the process of planning and executing the conception, pricing, promotion, and dis-
tribution of ideas, goods and services to create exchanges that satisfy individual and organiza-
tional objectives. (19854F % %)

(BARFEN) ~—7r 714 7% MARHBO B Zhe €5 E A& 572012, 747
47 Bt — 2o b, MitkaEE, A, iz 5l LERT 58 TH S,

Marketing / an organizational function and a set of processes for creating, communicating, and
delivering value to customers and for managing customer relationships in ways that benefit the
organization and its stakeholders.  (20044FZ3%)
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(FEFEER)

Marketing refers to the overall activity(1) where businesses and other organizations,

(2)adopting global perspective, (3)creative markets along with customer satisfaction(4)

through fair competition.

Note(DIt refers to integrated and coordinated activities of research, product, price, promotion,
distribution, customer relation, environmental activity, among others, which are directed
toward both inside and outside of the organization.

(2)Including institutions and groups in the field of education, medicine, administration, and

SO on.

(3)View paying respect for the society, culture, and natural environment.
(4)Basing upon mutual understanding with users, clients, business associations, individuals,
regional residents, employees, members, and all parties concerned.
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