SCHRF LT IR AT FEALEA8HE, 1 — 6, 2005

7 U ECMIZ X3 % BUEE B D53
—HHBEZELDTFFA AL =T

=
=

&K

*

W BF M HE

An Analysis of Viewers’ Responses to the TV Commercial Film
by Text Data Mining

Masami Asakawa
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